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A Cleaner, Smarter Global Fleet

+ 81 new ships on order through 2036 (US$70B)
~ «Focus on LNG, methanol, biofuels & hybrid tech
* Net-zero emissions by 2050 is the industry's goal
* Cruise ships among the cleanest vessels at sea
* Industry investing in cleaner energy & port partnerships







Responsible Cruise Tourism

* Destination Stewardship: supporting long-term sustainability
« Community Collaboration: aligning W|th Iocal goals
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* Cruise success depends on partnerships ashore
* Managed tourism can be a positive force
« Shared planning builds stronger destinations

* Together, we protect people, place, and planet
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